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The time has come to collectively create stronger ripple effects
and expand the transition throughout the entire system
and business supply chains,

requiring serious and urgent implementation.
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Preface

The year 2025 presents another challenging
period for various business activities during
a time when we witness increasingly severe
climate changes over the past year. We have
seen the intensity and impact of floods in
multiple areas in Thailand and around the
world, including floods in Northern and
Southern Regions of Thailand, massive floods
in Spain, and the unprecedented phenomenon
of Mount Fuji in Japan having no snow cover
and arriving at its latest point in 130 years.

We are witnessing clearer and more intense
effects of climate change. As Thairath Group,
a leading media organization, we aspire to be
a catalyst in raising awareness and promoting
concepts of change to protect and mitigate the
impacts of climate change.

As part of our commitment, we initiated
the Thairath Sustainability Report in 2024,
and this year marks our second consecutive
effort. This ongoing initiative builds upon our
mission to be a catalyst for change, focusing on
internal efforts to remind our employees and
stakeholders about the critical importance of
environmental and social responsibility.

For the Thairath Sustainability Report
2025, our core focus is “Transition to Sustain-
ability”. We recognize from various situations
that the time has come to collectively amplify
this issue and expand the transition across
entire business supply chains, requiring serious
and urgent action.

We also see significant gaps in sustainability
implementation that require both operational
resources and knowledge transfer to small and
medium-sized enterprises (SMEs) and orga-
nizations across various sectors. These entities
necessarily need support from government
agencies and large corporate organizations.

Therefore, as a media platform serving as
a societal intermediary, Thairath Group
acknowledges this role and leverages our
strengths to connect knowledge from
large businesses to smaller enterprises, and
coordinate with relevant government agencies
to facilitate knowledge and experience
transfer towards organizational sustainability
within the ESG framework—encompassing
environmental, social, and governance aspects.

Our goal is to convey practical methods
and provide encouragement to businesses of
all sizes seeking to create positive impacts
on the path to sustainability. We aim to be a
connecting point that supports these efforts
in concrete ways. By encouraging every sector
to start with simple, nearby actions, we can
collectively take steps towards a greater goal.
Still, we recognize that many organizations
are thinking and acting big, with Net Zero
targets aligned with global objectives. However,
our hope is to bring medium and small
organizations along this journey, so that we can
continue to coexist on this planet and deliver
a better world to future generations.

In the Thairath Sustainability Report
2025, we are privileged to present insights
from key national leaders, including Prime
Minister Paetongtarn Shinawatra, Professor
Kitipong Urapeepatanapong, Chairman of
the Stock Exchange of Thailand, Dr. Sethaput
Suthiwartnarueput, Governor of the Bank of
Thailand, and Ms. Niamh Collier-Smith, the
UNDP Resident Representative to Thailand.
Alongside leaders from over ten state enterprises
and business organizations, they shared critical
knowledge and exchange perspectives aimed at
our collective vision of sustainable development

for Thailand. &g
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A Call to Action on
Climate Change

Climate change is not a distant threat but
an immediate reality that demands decisive
action. As Prime Minister and as a mother, I
am determined to face this challenge head-on
to ensure a better future for all Thais and our
children.

Thailand has already endured more than
137 natural disasters over the past two decades.
Our designation as the ninth most climate-
vulnerable country in the world is a wake up
call. The severe flash floods and landslides
this year, the worst in 80 years, caused many
hardships, loss of lives and damage to property
and agriculture.

My government has responded effectively
and in a timely manner. We have worked hard
and we continue to do our utmost in terms
of rescue efforts and timely delivery of much
needed provisions and shelter. We are gratified
that many Thais have joined in to help fellow
Thais. The government is also ensuring that
sufficient financial resources and assistance are
made available to ensure a swift recovery in
terms of restoring the livelihood of those now
affected by the floods.

But beyond immediate hardships, we must
address the bigger issue, namely, what Thailand
must do to protect itself by lowering carbon
emissions that have been triggering harmful
climate change.

I can see some obvious areas we should
begin to address. For example, less than 10% of
Thai exports are environmentally friendly, and
just 24% of our energy consumption comes
from clean sources.

12

The Path to Real Change

Climate change is not just an environ-
mental challenge—it is an economic and social
one, too. That’s why my government is fully
committed to transforming Thailand into a
low-carbon economy and a climate-resilient
society. But this transformation must be
compatible with a sustainable and an adequately
high rate of economic expansion, one that
provides new opportunities and one that
improves the welfare of all, leaving no one
behind.

We believe that our Climate Change Bill
can be a centerpiece of this transformation. I am
committed to ensuring it becomes law within
the next two years. I expect this legislation
to be a landmark—it is meant to provide a
foundation for our climate policy, one that will
also usher in a sustainable future for Thailand.

What Do We Aim to Achieve?

1. Carbon 1ax System

A system that holds polluters accountable
while generating revenue to invest in clean
energy technologies. This tax system will be
designed to provide the proper incentives
to lower and eventually eliminate carbon
emissions in line with the commitments

Thailand has made.

2. Greenhouse Gas Emission Trading System

Companies that lower emissions below
government thresholds will earn credits that
they can trade, incentivizing innovation and
sustainability. Sectors that can decarbonize will
be properly rewarded.

3. A Shift in Energy Policy

Our Power Development Plan (PDP) will
prioritize renewable energy—solar, wind, and
biomass—with the goal of ensuring that 50%



of our energy consumption will be renewable
by the year 2040, substantially reducing the
use of fossil fuels in electricity generation and
transportation.

4. Support for Green Industries and Exports

We will actively work with our business
community to facilitate their adjustments in
terms of resource conservation, a shift to green
energy and ensuring traceability so that Thai
products and services will meet the strictest
global environmental standards. We will pay
special attention to ensuring that hundreds of
thousands of Thailand’s SMEs will successfully
adapt to and comply with such environmental
standards.

5. Creating a Climate Fund and Green Taxonomy
We will also provide financial and policy
incentives for emissions reduction while
helping businesses navigate globally mandated
carbon-related trade mechanisms. Since 2020,
Thailand has issued ‘sustainability bonds” and
other ESG instruments, raising $12.5 billion.
At 2025, we plan to issue $3.8 billion more
Sustainability Linked Bonds to build a Green
Bond market that will help ensure adequate
financing of our sustainability goals.

Building a Green Future Together

As you can see, I view the challenge of
climate change as another opportunity to help
transform Thailand. We are convinced that
with the right policy designs, being green is
not only good for the environment, but it will
also be good for business. From my discussions
with global business leaders, it is evident that
availability of green energy is becoming a
crucial factor in their investment decisions.

Our approach emphasizes sustainable
growth that helps to regenerate our planet. We
are committed to an “absolute decoupling™—

13

growing our economy while reducing emissions.

Indeed, we are focused on reducing
greenhouse gas across all key sectors, including
energy, transportation, waste management,
industry, and agriculture. These are not just
ambitions; we are putting in place concrete
actions backed by clear targets.

These actions, we believe, will bear fruit
in the near term by helping to reduce climate
vulnerability in coming years. Allocating
resources to improving environmental resilience
will pay back in terms of fewer and less
damaging natural disasters. Better air quality
and less pollution overall certainly conforms
with Thailand’s determination to be in the
forefront in terms of improving the quality
of life and promoting our wellness economy.

In so doing, our climate policy is meant to
create jobs, enhance economic competitiveness,
and ensure a prosperous future for all Thai
citizens.

A Promise to the Thai People

I firmly believe that genuine sustainability
is about finding an optimal synergy in terms of
economic prosperity, environmental health, and
social well-being. This is why my government
is moving promptly to align Thailand with
global climate goals while creating new and
equitable economic opportunities that can
come with such climate goals.

The journey ahead will be challenging.
Together, I am very hopeful that Thailand can
become a model for sustainable development
in ASEAN and beyond. My promise to you is
that I will not just talk about the future—we
will build it together, step by step, law by law,
policy by policy.

We have done much work—but even more
remains to be done. And I am ready to help
lead the way. Now, let’s get back to work! €@



* The Stock Exchange of Thailand (SET) -

fA. (WiAY) AGWYH 9SWWIIUWLDH Professor Kitipong Urapeepatanapong
Usssrunssumisaananannsweukous:inaing Chairman of the Stock Exchange of Thailand
aararannsSweilinous=tnAlne The Stock Exchange of Thailand (SET)
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Sustainability : Fostering
Sustainable Mindsets
in Capital Market

When discussing sustainable business
operations, business owners often first
think of enterprises that can be passed
down through generations, or alternatively,
environmental concerns. However, the
true meaning of “sustainability” in the real
world encompasses running a business while
considering both profit growth and social
responsibility. This includes fair and equal
employment systems, workplace safety,
and maintaining good relationships with
surrounding communities.

Environmental stewardship involves
protecting natural environments affected
by company operations. Good governance
serves as a safeguard against corruption,
providing frameworks for internal control
and risk management, while ensuring both
shareholder protection and stakeholder
accountability.

It also establishes guidelines for
fostering a culture of responsibility among
organization members and stakeholders.
These elements enable businesses to thrive
across generations.

The sustainability trend this decade
shows our world facing various challenges,
with climate change being an urgent global
agenda. We are moving beyond Global
Warming into the era of “Global Boiling,”
which impacts global supply chains through
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raw material shortages and transportation
delays. This hasled to global measures requiring
businesses to reduce carbon emissions and
transition from fossil fuels to clean energy.

Global trade regulations present
additional challenges that businesses must
navigate. Take the EU’s Deforestation
Regulation and Corporate Sustainability
Due Diligence Directive, which require
monitoring of deforestation and human
rights impacts throughout supply chains.
These regulations indirectly affect Thai
businesses operating within EU supply
chains.

Thailand is also close to enacting climate
change legislation aimed at addressing
climate issues within the Thai context. Key
aspects include greenhouse gas reduction,
emissions reporting requirements, carbon
taxation, and penalties for non-compliance.
While these regulations pressure businesses
to adapt quickly, early adapters stand to gain
competitive advantages.

These sustainability trends inevitably affect
businesses, especially family businesses which
form the country’s economic foundation.
With approximately 300,000 legally registered
family businesses in Thailand, there’s an urgent
need to adapt to capitalize on emerging Asian
market opportunities.

Thai family businesses face ten key
sustainability challenges: inadequate business
structure and shareholding arrangements,
incomplete legal documentation, lack of
fair benefit allocation mechanisms, poor
communication among family members,
inability to separate business and family
issues, lack of succession planning, absence
of employment policies, shortage of
professional expertise and independent



directors, insufficient risk management
measures, and lack of business and financial
strategy planning.

Most family businesses are also part of
other businesses’ supply chains, making it
crucial for them to adapt in ways that ensure
their survival throughout the supply chain
network.

Drawing from PwC’s “Global Family
Business Survey 2021 (Thailand Edition),”
one key area for immediate adaptation is
technological integration. The survey reveals
that 64% of Thai family businesses have
embraced new technologies, significantly
higher than the global average of 49%.
This technological adoption brings multiple
benefits : streamlined production times,
enhanced product quality, improved
operational efficiency, and expanded
business opportunities.

Succession planning is another crucial
element for sustainability. The same survey
shows that 58% of Thai family businesses
have next-generation members participating
in the business, compared to 55% globally.
Looking ahead five years, Thai family
businesses expect to maintain family
ownership and control, while increasingly
bringing in external experts for more
professional management expertise.

The Stock Exchange of Thailand thus
prioritizes and supports the transition of Thai
family businesses into the capital market,
recognizing that family businesses form
a strong foundation for the economy. The
Stock Exchange has developed key strategic
plans to support entrepreneurs through
knowledge resources, tools, and various
systems to enhance capabilities, build

business professionalism, and expand
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opportunities for businesses to access capital
market funding.

Meanwhile, there is a new fundraising
channel called ‘Live Exchange (LiVEx)’
which serves as another mechanism for
family businesses to expand their growth
opportunities through the capital market
as well.

Listing on the stock exchange will
help businesses with their organizational
restructuring, family governance management,
internal administration, risk management,
succession planning for heirs, as well as
wealth creation strategies—all of which
contribute to sustainable business growth.

While the aforementioned points focus
on strengthening internal business operations,
this alone is not sufficient. Companies
must also build a robust supply chain,
encompassing everything from raw material
suppliers and manufacturers to logistics
providers and end consumers. In today’s
business environment, it is crucial to ensure
proper practices across all operations, from
legal compliance and transparent dealings
to fair treatment of business partners and
environmental stewardship.

All of this can be achieved through
quality teamwork, developed through human
capital investment and collaboration with
stakeholders throughout the supply chain,
ultimately benefiting both SMEs and
Thailand’s overall economy. @



e Bank of Thailand (BOT) -

Qs.lASUIWAI gNSNUWai Dr. Sethaput Suthiwartnarueput
WOINSBUNIAISIKOUSEINANY Governor of the Bank of Thailand
sUIAISIKDUSEINATNE Bank of Thailand (BOT)
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Designing Thailand’s Path
towards “Sustainability”

Thailand faces significant environmental
challenges and is among the countries
most vulnerable to climate change. This
vulnerability was evident by the recent
severe flooding in Northern Thailand
during Q3 of 2024, emphasizing the
pressing need for strategic shifts to
mitigate environmental impacts and guide
the country towards sustainability in a
lignment with its unique context.

Thailand’s “transition” path towards
sustainability may differ from that of
developed countries. However, setting clear
goals and practices that are appropriate for
the country’s context can drive Thailand
on its environmental sustainability journey
effectively.

The Thai economy remains heavily
reliant on traditional resource-intensive
industries that emit high levels of greenhouse
gas (GHG), a so-called “brown economy”.
Transitioning to a “green economy” thus
poses significant challenges, especially as
the Thai economy is still dependent on
SMEs, which are large in number but have
limited adaptive capacity. An immediate
shift to a green economy could cause
imbalances, potentially harming these
businesses. Therefore, Thailand should aim
to transition its economy towards a “less
brown” economy rather than an immediate
shift to a green economy.
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Global Pressures and the Need for
Domestic Transition. Thailand is facing
various pressures, including impacts from
climate change and environments coupled
with increasing global regulations and
policies such as the European Union’s
Carbon Border Adjustment Mechanism
(CBAM) that imposes barriers on imports
of high carbon-footprint products.

Itis thus critical for Thailand to transition
at a pace aligned with the global one, while
ensuring a smooth transition that avoid
causing disruptions to the economy. A
too rapid or intense transition with the
sole focus on green transition and where
financing institutions only extend credits
to green projects and not brown ones could
affect SMEs, eventually risking the overall
economy.

Hence, driving Thailand’s transition
to a less brown economy involves two
main pillars : (1) establishing a supportive
ecosystem, and (2) focusing on practical
and measurable outcome.

First, to build a supportive ecosystem
for environmental sustainability,
the Bank of Thailand (BOT) has been
engaging with relevant agencies and has
implemented key measures namely; (1)
Thailand Taxonomy which serves as a
standardized reference tool for classifying
economic activities based on their
environmental impact. It would provide
clear definitions of environmentally friendly
and unfriendly activities. Thailand Taxonomy
for energy and transportation sectors was
already launched, where the taxonomy for
manufacturing, agriculture, building and real
estate, and waste management is currently
being developed this year; (2) Setting clear



expectations for financial institutions where
the BOT has issued a policy statement
requiring financial institutions to internalize
environmental aspects into their business
operations, including offering financial
products to support businesses transitioning.
Financial institutions are also required to
conduct a stress testing to assess climate-
related risks to their clients. Moreover, the
BOT collaborated with the Thai Bankers’
Association to develop an Industry
Handbook as guidelines for financial sector
in addressing environmental and climate
challenges.

Second, by focusing on practical
and measurable outcomes, the BOT has
encouraged financial institutions to design
and offer financial products to support
businesses in reducing GHG emissions
or adopt a more environmental friendly
practices in their operations. This would
foster the transition towards a less brown
economy.

In August 2024, 8 commercial banks,
in collaboration with the BOT, launched
the “Financing the Transition” initiative,
offering financing products to support the
transition to environmental sustainability.
These products have clear Key Performance
Indicators (KPIs), covering key businesses
such as manufacturing, real estate and
construction, agriculture and food
industries, and hotels. The products also
aim to address the context of the Thai
economy, which has a large number of
SME:s that needs to transition to a less
brown economy. For SMEs, they should
start with small, tangible steps. For
instance, real estate developers aiming
to reduce GHG emissions through
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environmental-friendly building materials
and energy system can apply for special
low-interest rate loans if they can reduce
emissions as per the specified KPIs.
Similarly, businesses aiming to reduce
energy consumption and GHG emissions
by installing solar panels or switching
to machinery that reduces energy
consumption from natural gas or oil can
also apply for special low-interest rate
loans if they can meet the KPIs.

“Financing the Transition” initiative
highlights the collaborative efforts
between financial institutions and the
BOT. Under this initiative, financial
institutions are tasked with designing
the products that align with their clients’
specific needs, as they have a closer and
deeper understanding of their clients. This
allows them to use their knowledge and
creativity to design innovative solutions
that meet the needs of their clients. The
initiative targets a total credit allocation of
THB 100 billion. So far, loans have been
extended to several projects and the BOT
expects this initiative to be another drive
for Thailand’s transition to a less brown
economy.

Achieving “sustainability” goal requires
collaborative efforts across all sectors—
government, private sector, and other
stakeholders. Clear and concrete transition
plans, coupled with appropriate incentives
such as subsidies and tax measures can
encourage a broader participation to support
the journey towards sustainability. @



» United Nations Development Programme (UNDP) «

UwW noaloos-ails Niamh Collier-Smith
AUNUTASOAMISWAUUNLKDEKRUSIINA UNDP Resident Representative to Thailand
UssousainAlng United Nations Development Programme (UNDP)

[ASDAISWCUUNLIKPEaKUS=315718 (UNDP)
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Investing in People
and the Planet
For a More Prosperous
and Equitable World

In September 2024, at the United Nations
in New York, 193 countries signed off on
the Pact for the Future. At its heart, the Pact
is a recognition that we must not ‘transfer’
the climate and nature challenges of today
to the next generations. Instead, through an
inclusive, gender-sensitive green transition,
we must leave our children with the ability

to determine their own futures.

With only five years left before the
2030 Sustainable Development Goals
(SDGs) deadline, avoiding an inter-
generational burden will require an
unprecedented public-private lift in at least
three areas :

1. measuring what matters

2. ambitious policy action

3. aligned financial flows.
Measuring What Matters

To drive an inclusive, gender-responsive
green transition, we need to change from a
global society that values what it measures,
to one that measures what it values. This

means going beyond GDP to adopt a new
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way of tracking progress. Back in 1990,
UNDP tabled the Human Development
Index (HDI) as a new way of ranking all
countries in the world by whether people
had the freedom and opportunity to live
a life they valued. By combining income,
education, and life expectancy, the HDI
offered an alternative picture of the progress
of each country.

But something was still missing : the
planet. In 2020, we added new elements
to the HDI : a country’s per capita carbon
dioxide emissions and its material footprint.
We call it the Planetary pressures—adjusted
Human Development Index (PHDI). The
picture of progress changed again : more
than 50 countries dropped out of what we
call the ‘very high human development
group. This is because no country in the
world has yet achieved very high human
development without putting immense
strain on the planet. The empty space they
left behind is the next frontier of human
development.

As with the PHDI, it takes measuring
what matters to see when we are trending in
the right, and the wrong, direction. This is
true for countries as it is for the corporate
sector. While there is much debate
internationally on the ways to best measure
a companies financial and material footprint
on people and planet—whether through
ESG or DEI or SDG impact frameworks,
or all the above, for example—the value of
having gender-disaggregated and inclusive
transparent data—to see when performance

is good and when it is bad—is clear.



Renewable energy is now
being deployed more rapidly
than any other time in history.
One in five new vehicles sold is
electric. But the vast majority
of such investments are
flowing to projects in the
world'’s biggest economies.
This pattern needs to change.

It is an important step in helping
businesses to get down to business on
sustainability : to make better choices on
where to invest, where to build, which
materials to use, how to heat and cool
buildings, how to stop investing in fossil
fuels and start investing in the health of
people and planet. Having the incentive—
beyond altruism—to act on that data, is

the next step.
Ambitious policy pledges

Ambitious policy frameworks can
reduce barriers and increase investment in
sustainability. One such powerful policy
tool is Thailand’s national climate pledge
under the Paris Agreement—its Nationally
Determined Contribution (NDC). In every
country, NDCs are sovereign and politically
backed pledges. They define the pathway
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countries plan to take when considering
climate action alongside their national
development priorities. In the words of
UNFCCC, the next generation of NDCs
“will be among the most important policy
documents produced so far this century,”
with the power to transform economies.
Another is the National Biodiversity
Strategy and Action Plan or NBSAP. Done
well, these plans can double as National
Investment Plans and reinforce National
Development Plans, creating equitable
opportunities, connecting billions to clean
power, boosting health, creating green jobs,

and advancing equality.
Aligned financial flows

For these ambitious policies and plans
to work, they need to be buoyed by financial
currents that flow in the same direction,
including gender-responsive budgeting to
ensure investment benefits are equitably
distributed among women, men and
LGBTI people. There has been remarkable
progress when we look at how investments
flow today. Renewable energy is now being
deployed more rapidly than any other time
in history. One in five new vehicles sold
is electric. But the vast majority of such
investments are flowing to projects in the
world’s biggest economies. This pattern
needs to change, and Integrated National
Financing Frameworks (INFFs)—with
climate and nature at their heart—can
help. UNDP works with 86 countries,
including Thailand, on INFFs, which ex-



amine all available domestic, international,
concessional, public, and private finance,
and consider how they can be multiplied to
catalyze a fundamental shift in a country’s
financing ecosystem.

Here in Thailand, UNDP’s support
translates into a suite of practical investment
guides and tools for the corporate sector :

* Thailand’s SDG Investor Map helps
to connect companies with bankable
SDG investment opportunities while
the SDG Guidebook for Thai Listed
Companies, launched with the
Securities Exchange Commission,
helps companies align their practices
to the pursuit of the SDGs. The
Guidebook laid the foundations for
expanding the regulatory framework
to include measurable environmental
outcomes, such as carbon and
biodiversity credits.

The Human Rights Due Diligence
Handbook for Small and Medium
Enterprises, developed with Ministry
of Justice, guides businesses on how
to meet global standards for market
entry—part of Thailand’s National
Action Plan on Business and Human
Rights (NAP), while the Inclusion
Toolkit for Organizations and
Businesses provides practical guidance
to foster LGBTQI+ inclusive
workplaces and offers best practices
for making organizations more
inclusive overall.

The unique mission of UNDP’s
Biodiversity Finance Initiative
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While the Inclusion Toolkit
for Organizations and
Businesses provides
practical guidance to
foster LGBTQI+
inclusive workplaces
and offers best practices
for making organizations

more inclusive overall.

(BIOFIN) is to identify bankable
biodiversity investments to help
implement Thailand’s NBSAPs
through innovative financing
options. In Koh Tao, for example,
KrungThai Bank and UNDP
BIOFIN established a digital
crowdfunding platform to protect
marine life, improve waste
management, support local jobs
during the COVID-19 pandemic,
and prevent biodiversity loss on the
island.

Such tools support business action
beyond short-term SDG engagement,
ensuring authenticity and transparency
in their SDG impacts. Ultimately, if we
measure what matters, leverage ambitious
policies, and align financial flows with
the needs of people and planet, we can
drive an inclusive, gender-responsive green
transition for today and for generations to

come. &g



e New Laws ¢




nnkolkiing
Suliomasgiunciwgviulan

New Environmental Laws in Thailand :
Adapting to Global Sustainability Standards

-




TaqifuilszmalnaingseidaudaieAuiign
1ngua kazaLayunaiiuian s Tidenadas
fudesdeuanden d9AN LaTUITENALIA
(Environmental, Social, Governance) 99 “ESG”
AN Lﬁ@ﬁ*ﬂﬁ@ﬁummgmmm&ﬁﬂu
seaulan

andnedady el 2565 Fquaineld
AYIRINNYUNI LV ITELIANNIATN TN
L‘ﬁfamﬁumgummﬁhﬁﬂ;mmﬂﬂﬁﬂuuﬂm
anmgRanAawIu 2 atiu Teun

1. $19NITITNORINT (W.9.0).) DBNAN
AN luLsTinafnINg e nsanduiHgINg
(TR WA, . Nanszd1Aty An 2E189z8ZI0a0
WmsnsnFiftedaaiulasanisannistlaea i
Faunszannipaasla (T-VER) Taseinidunni
un U3 vidariaiudouliiynna dauiy
mlsqrififaannissmitaanfueunsinly
szna mnlazanisannislasefnaEaunszan
nagiTaslaflddunsidaufueadnisivng
FANNIATTAUNTZAN (BIANITHINTL) Faus
Fuiinszaannudnifinatiediuld aufiedud 31
fUNAN 2570

il deunisaronssqelaldniaena
alulasanirannislasafnaiFaunszanlii
ULty inlilgnisasu n1sldane uay
191 lAdnlszme wazdaddunisWmwn
AannANsLeAsAnluszmAlne Suflueiestle
arAnylunisaanislasafigdaunazansae
Fuyuanlniduliethsieidosnaziidezavanm

2. 979 w.9.. eannNAdNlulTENgg
Fung SrsaenIsEnUigINg (aﬂuﬁ..) NA. ..
PENEITZEIZIIAN NN AN TN R AT NN IAN T
Im\ﬂma‘mﬁmﬁmguﬂmmu@m‘lﬁ@ﬂﬁ”‘@u‘ﬁu’?‘mm
H1ussLLalannIaindaasnsuassning tne 'l
Tuadausiudl 1 unsnau 2566 A9 31 FuanA
2570 iiea¥aussaslaliningsia wazlssamy

36

Haausanlunnsatiuayunisntulasanisnia
atuayuguruanlanfeuldlaiuiuuniu

w.s.u.o1mfazo1a 7 avu-
w.s.u.msul?iuuuUa\)aquﬁmmn

v o & X . o .
waaluiza 4 Araiudn aziinguunalug
o 4 Ja .
eanu1gualses ESG Winaneteies 2 ey
afty An 1. SewsealyalA (W.a.1.) annA
AZAA AT 2. 979 w.a‘.‘umaﬂﬁmuuﬂmmquﬁ
mmﬂ%qﬁﬂaﬁu@g’iwdwmmqmﬁﬂﬁuﬂgwu’m
4 oo oay
WaTaAy 1
Taelugqu 919 W.3.1.99NARZANA WU |
flaneviaainiguna dhefu waznialssaoy
A14n NUsTgaNHunuIEgiaihounnAx
2567 NENUNT HNATLUANNT 79 W.5.1.87N"A
gdzan 7 2ty Tua9eh 1 Aoendsaiugey
433 1Ra9 WiaNAIAMZNITNNITIaNTY (Nus.)
- v . 4 doas
Wa1sudnganseh 2 wazanseh 3 ialianw
Wivaausalyl
ANUFUITE N.9.1.81NARZAA T4 7 21U
1sznavusae
1. 379 W.9. 1. UMITANTTINDBINARZAA
WA ... a1rnauduiaeunislsy
UsenA enaransI A Lazn13a319ANu
adanisesnes (U.a.1).) Wluddnmi i
anelnaAuETTNWAT
. 399 W.2.U.ANUARANITAANITRINIA
AZANAINAATNIWLLILIYTOUNIG WA, ..

¥

A

a

vguelng wa.afleda fithi@ey fu
fAnsdendasnuiu 22,251 Ay

3N DNNNARZR ALl T2 TN A,
.. aualaanssanilalne

RN ‘w.i.‘u.mmm:mmﬁﬂaw%wﬁmu
%uﬁuﬂmw.ﬂ.  thiauslnemssaiitelne

5. 999 W.9.U. UETULALINHIANAGZANA



Lﬁﬂ@ﬂﬂﬁw WA, ... Unaualaanssa
Uszasilmel

6. 319 W.2.1.13M3¥ANNTaE NN AGiZRNA

w.A. ... diauelnenssanaslseaniy

. 399 WU Ui ElaznIIiaNa N dN

WINWAU WA, ... Unauelaeefnnssa

Aalna

TABudIaInNi AUZNTTNNEN1TAZUNT9
e 7 TdRansnindesvesuAazatuunaann
e o - o
dusmdniaziauesieiganiluiisesely Teste
wngnaauiiugan 8 Tudie $19 w.9.u.UFM3dANIg
WaanAgzanm
AVUMANAFIATYTDITIT W.5. 1.9 7 atfy
Aa nssaufitloguinaiienisainia Tasanne
f PM 2.5 AindAangulsasnuzes| Tugas
FutluazilaneTuenntl asfasimuanalnnig
UIUNTTANITNANENINDINIA NTLALTIRLAY
o & J d . e ey
seAunun ietlasiunistasseundunaiis 14
ganInLInABNLATULITHINIA
d 4
ARUEN $19 W9 u.nfasunlasanw
a & . A o
NHBINA UFa W.3.1. Climate Change 111
wuelae naunisulasunilasaningiieinia
LAZASLAARDN NTENIWNTNYINTEIINTNAUAY
FAUWAARAN WU NTNY MR W.9.1.1TUA
na19 TAayia@u 14 iam A1191 140-160 1A
AzinaniplsAusazaduayy Taaiaqiiugiig
w.3.1.tfullagsendnanisdiunadadainauas
BUNTTNNINNNIUNNE INATLAUD AN TUUAT
(A7x.) Wigaulundnnig neuazlingun uas
llanluinga Aadiasiinatisduldlalut 2570
il uuned1Ayaes 919 W.aU.ng
= a 2 o a )
wasuulasan g iennid Ae 4319n1sHduN
129)nN1AgIU U R RIUN T AgLATEgTA
fFapuanFueusuazdetiy, Waminalneresile
luniatedy wazniradnsla Tirseaunguuas

37

WENNAFABNNIAANNTFAUNTLAN WaLN3UFUs
sanislanuntlasaningieinie

uananil faRmuInalnnienisRuLiie
aduayun1sANiunisanfingisaunszan

. L A4 . v

wANIAZIUANENTRY warilafuNanssnuann
nsulasunilasaningiannia, a¥eanan

v dl di’ o 1 dld 1 (2]
wapdenfiaaaulasansauinislasafing
FAUNTZANANLAZENEY, NMAAAAUNMUITLUL
AARNNLAZU LN UNANNIAARNTITRUNIEAN LAY
nsdfudasianislasunlasaninglennia

v da/ =3 a 1! v a

soewinil asluasldlidn nagaiaenaw

£

afuNOUNIBUATT

= o [ | ¥ =
NINEAIUBN AIIABILEITEIN

o A

Fufl
atin9sauiny Taugudidandnslng wadn
NYUNIEBINIAAZEIA Unazidaudouan PM
2.5 ltlszmalneld nesdsanniingsang vide
snmsmssher teunthilfdliasnsaidhuetasile
whlatToyunldane ausinaaduilsziiuan
ngwfmﬂwa‘m?}'ﬂuuﬂ@mquﬁmmﬂ VEG
W.9.1. Climate Change Aar#4NansznuAaniA
granvnssinefilaenfnadeunszangs a1umu
14 9AAIUNITH YAAT 6.5 ANUE UL 58 37%
189 GDP lpgazidryfufuyuiliugedu an
N9 RUATLRUNANT WS szULTRe ANy
nsdaaafingiseunszan LazsruunEANSUAY

uanant nsanfTdeunszan aznanaiilu
mmsgulnailunisaniiugsia teuddniaqriu
nisnsadafingizeunszan aziunisniiiy
npadasla winwudlduluauian n1sneadn
ﬁ'vﬁﬁ‘@ummn@uﬂumiﬁmim‘lmﬁ%ﬁm
{N199189UBITWAENALIN1TIENNWILNI 9§
fidedn IFRS S1 uay S2 avhilag International
Sustainability Standards Board (ISSB) Gsilaqii
ANINTRNUNANT ﬂjﬂq‘u LAUIAT LAZBAALATIAY
mMAsANEILWINIeluNsNIRTgIUAINa1INN
TeAuld @



New Environmental Laws
in Thailand : Adapting to
Global Sustainability
Standards

Currently, Thailand has increased regula-
tions and requirements to oversee and
support business operations that align with
Environmental, Social, and Governance
(ESG) principles to meet global sustainability
standards.

For example, in 2022, the Thai
government approved two draft tax measure
laws to support climate change solutions :

* The Royal Decree issued under the
Revenue Code regarding Tax Exemption
The key component is extending tax
measures to promote the Thailand Voluntary
Emission Reduction Program (T-VER) by
providing tax exemptions to companies
or juristic partnerships for net profits
from domesticcarbon credit trading
under voluntary greenhouse gas reduction
projects registered with the Thailand
Greenhouse Gas Management Organization
(Public Organization). This applies from
the decree’s effective date until December
31, 2027.

This aims to incentivize the private sector
to implement more greenhouse gas reduction
projects, leading to investment, spending,
and revenue generation for the country, while
promoting the development of the carbon
credit market in Thailand as an important
tool for cost-effective and continuous

greenhouse gas reduction.

* The Royal Decree issued under the
Revenue Code regarding Tax Exemption
extends tax measures to promote the
Community Forest Carbon Partnership
Project through the Revenue Department’s
electronic donation system, effective from
January 1, 2023, to December 31, 2027,
to encourage businesses and the public to
participate more in supporting community

forest projects that address global warming.

Clean Air Act (7 Versions) and Climate
Change Act

Looking ahead, two significant new laws
focused on ESG—the Clean Air Act and the
Climate Change Act—are anticipated and
currently being fast-tracked for enforcement.

Regarding the Clean Air Act, proposals
have come from the government, opposition
parties, and civil society. Most recently, in
January 2024, the House of Representatives
approved seven versions of the Clean Air
Act in principle with 433 votes in favor,
establishing a standing committee to consider
the second and third readings.

The seven versions of the Clean Air Act
consist of :

* The Clean Air Management Act
draft, prepared by the Strategic
Transformation Office (STO) and
submitted by the Cabinet

* Integrated Clean Air Management for
Health Act draft by Ms. Kanongnij
Sribuaiam and 22,251 eligible voters

* Clean Air for People Act draft by the
Bhumjaithai Party

* Clean Air for Basic Human Rights
Act draft by the Pheu Thai Party



¢ Clean Air Promotion and Conser-
vation for Health Act draft by the
Democrat Party

* Clean Air Management Act draft by
the Palang Pracharath Party

e Toxic Dust and Cross-border
Pollution Act draft by the former
Move Forward Party

Moving forward, the committee will
review all seven drafts to combine their best
elements into a main draft for submission
to parliament, which was later consolidated
as the 8th draft under the title “Clean Air
Management Act Draft”.

The main purpose of all seven drafts is
to address air pollution, especially PM 2.5,
which has become increasingly severe during
the beginning and end of each year. They aim
to establish national and local air pollution
management mechanisms to prevent the
release of pollutants into the environment
and atmosphere.

As for the Climate Change Act proposed
by the Department of Climate Change and
Environment, Ministry of Natural Resources
and Environment, the draft consists of 14
chapters with 140-160 sections, including
both mandatory and supportive measures.
The draft is currently being adjusted
according to legal subcommittee observations
before submission to the Cabinet for approval,
followed by review by the Council of State
and parliament. It is expected to take effect
in 2027.

The proposed Climate Change Act aims
to accomplish two major goals : to engage
all sectors of society in Thailand’s transition

to a sustainable, low-carbon economy, and
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to establish both mandatory and voluntary
frameworks that effectively support
greenhouse gas reduction and climate
change adaptation efforts.

Additionally, the Act aims to develop
financial mechanisms to support greenhouse
gas reduction efforts for relevant sectors and
those affected by climate change. It will create
an environment conducive to low-emission
and sustainable investments, while developing
systems to monitor and evaluate both
greenhouse gas reduction efforts and climate
change adaptation measures.

As a result, private sector businesses
must prepare comprehensively for these
laws. Kasikorn Research Center believes the
Clean Air Act could help reduce PM 2.5
in Thailand, as previous laws and measures
have been insufficient. They also estimate
that the Climate Change Act will affect 14
high-emission Thai industries worth 6.5 trillion
baht (37% of GDP), who will face higher
costs from carbon footprint assessment,
emissions trading systems, and carbon taxes.

In the evolving global business landscape,
greenhouse gas reduction isn’t just an
environmental initiative—it’s becoming the
new standard for doing business globally.
While greenhouse gas reporting remains
voluntary today, it is set to become as
fundamental as financial reporting tomorrow.
This shift is evidenced by the development
of IFRS S1 and S2 standards by the
International Sustainability Standards Board
(ISSB), which major economies including
the United Kingdom, Japan, Canada, and
Australia are already preparing to implement.

(7]



« Bangkok Life Assurance ¢
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Bangkok Life Assurance
Sustainability
from Caring

Bangkok Life Assurance Public
Company Limited is a business that has
been part of policyholders’ lives, with a
long-term commitment spanning over 73
years.

Promising policyholders or customers
who pay life insurance premiums means
truly guaranteeing that we can care for
them long-term. Our life and health
insurance aims to prevent or mitigate
financial impacts and various risks as per
the policy. Stability and sustainability are
crucial to genuinely fulfilling our promises.

Business stability emerges from
corporate governance. However, a company’s
sustainability does not arise solely from its
stability. Businesses must also have a spirit
of appropriately responding to various
needs. These spirits are forged from the
long-standing beliefs of the organization
and everyone within it.

Bangkok Life Assurance believes that
responding with care allows us to better
address the individual needs of each person.
We therefore incorporate this notion of care
into developing comprehensive stakeholder
management across all groups in our
company.

‘Caring’ has two fundamental roots :
‘sincerity’ and ‘understanding’. When a
company demonstrates genuine care, people
feel impressed. These are the true
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foundations of business sustainability.
Caring, sincerity, and understanding come
together in a business approach that is
deeply considerate of all stakeholders.
Bangkok Life Assurance is not only caring
towards its customers and employees, but
also extends its care to insurance agents,
shareholders, and society as a whole. When
all employees and life insurance agents are
instilled with the DNA of caring, they
become crucial partners in creating
sustainable growth for the company.

Our caring DNA is rooted in creating
happiness within our organizational
ecosystem, built on the principle of Happy
Place, Happy Peace, Happy People. Happy
Place represents our workplace—where we
begin by genuinely caring for one another.
This foundation is anchored in robust
governance and human rights principles,
integrated into every department’s
operational strategy.

Happy Peace emerges from our core
mission of creating financial security,
delivering long-term stability and profound
peace of mind to our customers. Happy
People extends beyond our walls to the
surrounding society, focusing on
responsible resource utilization, meaningful
pollution reduction, strategic education
promotion, and comprehensive community
health support.To date, more than 60%
of our employees have completed ESG
training, transforming this philosophy from
concept to tangible action.

These principles are integrated into
daily work across various dimensions, from
small to significant matters. For instance,
in energy usage, we have reduced electricity
consumption by 23% in the past three



years. We have implemented solar power
across our head office and branches
nationwide.

Our company has also reduced overall
paper usage by 49%. Bangkok Life Assurance
is the first life insurance company to
implementa fully Cashless policy, eliminating
cash transactions entirely. We have also
integrated advanced technologies into
our business operations, such as using
Blockchain to verify and secure transactions,
thereby creating an exceptionally robust
operational infrastructure.

We also have implemented automation
systems for automatic underwriting,
enabling employees to shift focus towards
higher-value activities while repetitive tasks
are handled by automated processes. This
approach allows policyholders to manage
transactions more quickly and efficiently.
The BLA Happy Life mobile application,
along with our Customer Data Platform,
serves as a centralized data hub for
individual customer and family information.
This platform enhances customer service
management, ensuring that during critical
life moments, the company can access
customer data rapidly and precisely.

These comprehensive initiatives have
resulted in consistently high Engagement
Scores for the company over multiple
years. Employees have experienced
positive transformations, feeling increasingly
valued in their work and motivated to
continue practicing mindful engagement.
The company has received sustainability
certifications from various organizations,
including Thailand Sustainability
Investment (THSI) from the Stock Exchange
of Thailand (SET) at AA level for three
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Caring, sincerity,
and understanding come
together in a business
approach that is deeply
considerate of all stakeholders.
Bangkok Life Assurance is not
only caring towards its customers
and employees, but also extends
its care to insurance agents,
shareholders, and society
as a whole.

consecutive years, and a 5-star Corporate
Governance Report (CGR) rating that
reflects exceptionally high governance
standards, along with various other
recognitions.

The company is committed to
becoming ‘The Most Caring Life
Insurance Company’ by conducting
research to analyze the feelings and
perceptions that customers and the
general public have towards Bangkok Life
Assurance.

These are the manifestations of care
and continuous development that Bangkok
Life Assurance is resolutely committed to
implementing in our business operations
and transmitting to all our stakeholder
groups. Our ultimate goal is to become
“The Most Caring Life Insurance Company’
where sustainability is born from genuine
care. €



« TOA -

2aANS Avmsonal Jatuphat Tangkaravakoon
Us:8UISKINAUSKIS Chief Executive Officer
usen Aot Wur (Us:zinflng) 9110 (UK1BU) TOA Paint (Thailand) Public Company Limited
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TOA waadlhlanuog
gvdudoaulovy
Green Mission

TOA Produces Paint for

a Sustainable World through
Green Mission Policy
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TOA Produces Paint
for a Sustainable World
through Green
Mission Policy

Climate change and environmental
challenges have become undeniable forces
reshaping the business landscape. As the
organization’s chief executive, I recognize
our responsibility to develop robust
strategic initiatives that not only address
these challenges but transform them into
opportunities for sustainable growth.

TOA Paint (Thailand) Public
Company Limited has journeyed through
60 years in paint manufacturing as
Thailand’s pioneering national brand.
We made history 40 years ago as the first
manufacturer to eliminate mercury and
lead compounds from our emulsion paint
formulations, driven by our commitment
to user safety.

At TOA, we believe sustainability
means creating products that safeguard
both people and planet—products that
are not only safe for life but truly
environmentally friendly. Our Green
Mission policy stands as the cornerstone
of our journey toward becoming a green
organization. A key strategic pillar is Green
Production, where we optimize every aspect
of our manufacturing process with
maximum efliciency, emphasizing clean

energy utilization, particularly solar power,
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At TOA, we believe
sustainability means
creating products that
safeguard both people and
planet—products that are
not only safe for life but truly
environmentally friendly.
Our Green Mission policy
stands as the cornerstone
of our [ourney toward
becoming a green
organization.

while implementing comprehensive
zero-waste management systems.

Green Energy focuses on reducing our
operational carbon footprint and resolutely
transitioning our transportation fleet from
fossil fuels to electric vehicles. Building on
this foundation, our Green Value Chain
establishes production, procurement,
and logistics cycles that minimize
environmental impact while promoting
efficient resource utilization with
our partners and customers. Our
Green Partner initiative forges strategic
collaborations with business allies,
particularly major real estate developers

in Thailand,

properties that deliver measurable

to create residential



reductions in greenhouse gas emissions.

We promote Green Forestation by
encouraging employees at all levels to work
alongside communities in developing and
maintaining forests, while our Greenovation
approach prioritizes developing products
with maximum safety, as we care deeply
about the health of users and building
occupants, ensuring our products are
environmentally friendly, and through our
Green Certified program, we demonstrate
our genuine commitment with certification
symbols that guarantee our products meet
safety standards beneficial to consumers,
help reduce global warming, and remain
environmentally friendly.

These principles are cascaded down
from all levels of management to every
employee at TOA.

Although we do not currently prioritize
exports to European Union (EU) markets
or face their stringent environmental
protection and social responsibility trade
regulations, we have proactively chosen to
develop our products and operations to
meet these global standards. We initiated
these practices well before Thai consumers
or markets demanded them, driven by
our belief that they benefit both planetary
health and business sustainability. While
such environmentally conscious initiatives
involve higher operational costs, we are
optimistic that advancing technologies
will support TOA’s ongoing commitment
to create a more livable and sustainable
world—a mission that directly enhances

value for our customers.

o1

While our Greenovation
approach prioritizes
developing products
with moximum safety,

as we care deeply about
the health of users and
building occupants,
ensuring our products
are environmentally friendly,
and through our
Green Certified program.

Finally, while we are in the business
sector lead in creating awareness and
driving such changes, we hope the
government will help promote policies for a
more sustainable society. Clear and fair law
enforcement, along with genuine collective
effort across all sectors, will result in rapid
forward progress for Thai society. @



* Lucky Flame

w1d1am daAdaiuna Chaolert Leelaswatanakoon
SOVASSUNISHOAMS Deputy Managing Director
usun anAtlwau 9110 Lucky Flame Co., Ltd.
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Lucky Flame : Quality for
1hai Kitchens—Going Green
with Eco-Friendly Gas Stoves
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Lucky Flame : Quality
for Thai Kitchens-Going
Green with Eco-Friendly

Gas Stoves

Lucky Flame, a Thai brand that has been
igniting happiness in Thai families for
over five decades, is now moving towards
“sustainability” to become a part of making
the world a better place for everyone.

Recognizing the environmental issues
Thailand and the world are facing, such as
floods and PM 2.5 pollution, which are
results of climate change, “Lucky Flame”
wants to be a part of reducing the impact
and creating something good and
environmental friendly.

It starts with instilling the concept of
sustainability and love for the planet in
employees. The focus is on using energy as
efficiently as possible, such as campaigning
to turn off water and electricity when not
in use—simple actions that every employee
can do. The company has also invested to
increase energy efhiciency, like replacing
old motors with high-efliciency ones that
can save 30-40% electricity, and installing
around 600 kilowatts of solar cells, which can
reduce carbon dioxide emissions by 1,300
tons, equivalent to planting more than 1,700
trees.

Furthermore, the company has
incorporated digital technology in its
operations through digital transformation,
such as reducing paper use in the
organization by storing data digitally.

“Lucky Flame” is a pioneer in the
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production of gas stoves in Thailand that
has received the Thai Industrial Standard
(TIS) certification, even though it is not
mandatory for this product category. This
demonstrates the company’s commitment to
developing high-quality and safe products,
including having carbon dioxide emissions of
less than 1,000 PPM and receiving the high
efficiency gas stove label, which guarantees
over 30% gas savings compared to regular gas
stoves, allowing more efficient use of natural
resources in addition to cost savings for users.

As a manufacturer and distributor of
gas stoves, essential equipment for Thai
households, “Lucky Flame” has continuously
developed and modified its gas stoves to be
more environmentally friendly. It has paid
attention to every detail of the production
process to minimize the environmental
impact as much as possible.

One significant change is the use of
“Restriction of Hazardous Substances
(RoHS) paint,” which is an environmental
standard and does not contain heavy metals,
instead of the previously used “general
paint” that may have contained heavy metal
contaminants.

The company has also changed the
“painting process” from using “zinc phosphate
solution,” which has an environmental
impact, to using “biochemicals” that do not
harm the environment. Furthermore, the
company has a system to treat water and air
from the production process before releasing
them externally.

At the same time, the company has
focused on the concept of “Circular Economy,”
researching and developing the AT-142
gas stove model in collaboration with the
National Innovation Agency. This involves
upcycling, where waste materials from the



production of previous stove models are used
to produce new components, reducing costs
and waste management.

The ‘Eco-friendly Stove Head’ is made by
shaping stainless steel scraps from stamping
processes into stove heads, replacing the
traditional cast iron method which caused
more pollution. This innovative method not
only reduces environmental impact, but also
exemplifies the principles of the Circular
Economy by transforming manufacturing
waste into valuable products. The market has
responded enthusiastically—Lucky Flame’s
gas stove models featuring these eco-friendly
burner heads have become top-selling
products.

With a commitment to developing and
offering gas stoves of superior quality, safety,
and durability, these products can last for
decades with regular maintenance. Therefore,
using Lucky Flame gas stoves is inherently
environmentally friendly, as they help reduce
carbon dioxide emissions and generate less
waste due to their longer lifespan compared
to conventional gas stoves.

Lucky Flame believes that in the next
3-5 years, “sustainability” will be a necessity
that every organization must prioritize and
implement, even if customers have not yet
demanded it. Many European countries have
already started to have regulations related to
“green” products, so business organizations,
especially those exporting products, will
need to take this issue seriously, as other
countries will likely enforce sustainability
and environmental-friendly regulations in
the near future.

While some organizations view
sustainable business practices as an added
cost, Lucky Flame has discovered that
thorough research and serious commitment
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to sustainability can actually reduce
operational costs. For instance, our solar cell
implementation has resulted in electricity
cost savings of 20-30%.

Naturally, organizations cannot implement
everything simultaneously. Understanding
and choosing the right thing at the right
time—knowing what to prioritize is crucial
for effective sustainability management.

In addition, it is essential to coordinate
with capable partners to effectively implement
sustainability projects and have a wider
positive impact.

One example is the collaboration with
Doi Kham Food Products Co., Ltd. to develop
a special gas stove model that can run on
biogas. Doi Kham collects the wastewater
from its production processes, ferments it
to produce biogas, and then distributes this
biogas to the surrounding communities for
their use. As part of this initiative, the project
has provided 280 households in the local
communities with free gas stoves and a supply
of this biogas. This collaborative effort helps
manage Doi Kham’s production waste while
also lowering energy costs for the surrounding
communities.

For internal activities, Lucky Flame, in
collaboration with the Thai Health Promotion
Foundation (THPF), implements the “Happy
Workplace” project to promote good physical
and mental well-being for the company’s
employees, focusing on keeping employees
healthy and free from diseases, especially
those caused by lifestyle behaviors.

Through its sustainable business
practices, Lucky Flame develops and delivers
high-quality, long-lasting, and energy-efhcient
gas stoves. These products enable Thai
consumers to participate in building a more
livable world for future generations. @



. KAO -

Yuji Shimizu
President

Kao Industrial (Thailand) Co., Ltd.
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Driving Sustainability
Through Innovation with
Kao’s “Kirei Lifestyle”
Strategy

As organizations worldwide embrace
the transition towards sustainability, Kao
Industrial (Thailand) Co., Ltd. or “Kao”
stands at the forefront. With over 60 years
of presence in Thai society, this leading
consumer goods and chemical products
manufacturer is dedicated to creating global
social value. Kao’s core mission centers on
creating a Kirei Life, which is enhancing
people’s lives through innovative research
and product development that makes living
cleaner, more beautiful, and healthier.

“Kao” has implemented a sustainable
business strategy based on ESG principles
under the name “Kirei Lifestyle” to promote
a beautiful way of life for our consumers.
This is founded on the excellence of our
creative process (Yoki-Monozukuri) in
driving product innovation, promoting
greater global sustainability, and growing
business through customer and consumer
centric principle.

The strategy development began with
an objective assessment of stakeholder
concerns and issues to analyze ESG risks
and opportunities strategically important
to the company.This comprehensive analysis
helped establish the company’s sustainable
business direction and revealed clear priority
issues : deforestation, climate change and air
pollution, plastic pollution, water scarcity,
dengue fever, public health, and human
rights.

From these issues, Kao has developed
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operational strategies that not only help solve
problems but also commit to using various
technologies to create new value and bring
smiles to people’s faces. Each brand under
“Kao” has been assigned clear objectives and
approaches that align with our corporate
strategy. We focus on enriching people’s lives,
making them more beautiful, promoting
hygiene and prevention, and delivering
innovations through advanced technology
development and new business models. This
combines deep consumer insights with unique
perspectives on value addition. Furthermore,
the company places great importance on
seriously addressing social and environmental
issues to elevate people’s lifestyles according
to the “Kirei Lifestyle” way.

For “Kao,” in implementing these plans
on the ground, there are several challenges
to face. The first challenge is “consumer
environmental awareness.” In recent years,
Thai consumers, especially the younger
generation, have shown rapidly increasing
interest in environmentally friendly or
eco-friendly products. However, according
to a 2023 consumer behavior survey,
while consumers express willingness to
buy eco-friendly products despite higher
prices, actual purchasing behavior differs
considerably from survey results.

Therefore, as a manufacturer, it is
necessary to coordinate cooperation between
manufacturers, retailers, government agencies,
and communities to expand awareness of
sustainability issues in various dimensions. To
this end, “Kao” has continuously participated
in sustainability activities with partners.

The next challenge is
anotherimportant issue that product

“COSt,”

manufacturers must manage. Since the cost
of environmentally friendly materials
remains high, eco-friendly products still cost



more than traditional products. As “Kao”
wants consumers to be able to purchase
sustainability-promoting products without
impacting their expenses, we must coordinate
with partners throughout the supply
chain, including raw material suppliers,
manufacturers, logistics providers, and
retailers, while increasing production volume
to help reduce costs.

“Supply chain partner collaboration”
is a crucial factor in successfully driving the
organization toward sustainability goals.
“Kao” has therefore partnered with packaging
industry leaders to use their expertise in
developing more environmentally friendly
packaging, aligned with the company’s
4R strategy : Reduce, Reuse, Replace, and
Recycle.

While dealing with this transition, the
third challenge is “environmental regulatory
compliance” with diverse and continuously
changing regulations, such as Extended
Producer Responsibility (EPR) principles
and climate change regulations. “Kao” has
collaborated with experts to work proactively
in finding business approaches to adapt and
comply with these regulations.

Kao’s commitment to sustainability
extends beyond managing external factors
to include comprehensive internal initiatives
focused on employee engagement. Through
a variety of programs, the company has
consistently fostered sustainability awareness
among its workforce. At the heart of these
efforts is an accessible E-Learning system
that enables employees to engage with ESG
topics at their convenience, complemented
by quarterly ESG Town Hall meetings where
external experts share valuable insights and
experiences. The company’s ‘Kao Go Green’
initiative further promotes environmental
responsibility by transforming office spaces
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into sustainable environments, with employees
actively participating in resource conservation
and waste segregation. Building on this
momentum, Kao is marking its 60th
anniversary in 2024 with an innovative
‘Bottle and Cap Collection Campaign,’
aimed at converting collected plastics
into valuable products through upcycling
processes.

Moreover, in terms of promoting social
sustainability, Kao has organized the “Saving
Future Smiles” 60th anniversary exhibition,
reflecting Kao’s commitment to promoting
better quality of life and well-being for people
and the planet through product innovations
under the ESG concept that helps protect
and care for Thai people’s hygiene while being
environmentally conscious.

We have also organized Kao Inter-
national Environment Painting Contest for
Children for over 15 years, providing
opportunities for Thai youth to express their
thoughts through art about the future world
and environment they want to preserve.

Regarding social issues, “Kao” has
collaborated with the Department of
Disease Control, Ministry of Public Health,
and Takeda (Thailand) Co., Ltd. to raise
awareness about dengue fever prevention,
such as ASEAN Dengue Day activities
and educational campaigns at schools in
Bangkok about dengue fever, which has
long been a significant problem in Thailand.

These operations are essential parts
of transitioning toward “sustainability,”
reflecting “Kao” management’s belief that
“no matter how large an organization is, it
cannot solve problems alone but must rely
on cooperation with broad partnerships to
achieve true sustainability.” @
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Osotspa :
Enhancing Lives,
Building
a Sustainable Future

For over 133 years, Osotspa Public
Company Limited has grown from strength
to strength in its journey of producing
beverages, personal care products, and
healthcare and confectionery products. The
company’s enduring success stems from its
foundational principle of “helping others.”
Today, Osotspa continues to align
operations with sustainable practices—
a critical global priority that is reshaping
how businesses operate worldwide.

Sustainability has been at the heart of
Osotspa’s corporate vision since 2019. Back
then, global warming might have seemed
like a distant concern, but today, its impact
is unmistakable. Everyone is witnessing and
experiencing the effects of climate change
through increasingly frequent and severe
natural disasters.

The corporate vision focuses on
enhancing lives through innovative products
while maintaining operational excellence
and sustainable business practices. Osotspa
has set ambitious ESG (Environmental,
Social, and Governance) targets to be
achieved by 2025. Looking further ahead,
the company aims to reduce greenhouse
gas emissions by 30% from 2022 base
year levels by 2030 and achieve carbon
neutrality by 2050. To ensure staying
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on track, dedicated working groups and
monitoring committees have been established
to oversee progress.

The ESG framework encompasses
various initiatives. On the environmental
front, Osotspa focuses on reducing
greenhouse gas emissions, improving
waste management, and optimizing energy
and water usage. As a leading beverage
manufacturer, the company places
particular emphasis on water efficiency,
transitioning to renewable energy sources,
and minimizing reliance on fossil fuels.

In addition, sustainable packaging
remains equally important. In 2023,
the company proudly transitioned its
Baby Mild product line from PVC to PET
bottles, enhancing both aesthetics and
environmental impact. This change
supports the goal to eliminate PVC
packaging entirely by 2025.

For the flagship M-150, lighter glass
bottles have been engineered, reducing
weight from 140g to 120g while maintaining
durability, which significantly reduces
carbon footprint in production and
transportation. Additionally, most of
Osotspa’s beverage product labels are now
made from paper. These changes showcase
the company’s commitment to resource
efficiency and carbon footprint reduction.

As for consumers and society, nutrition
remains a priority through continuous
research and development of health-focused
beverages. The company has successfully
reduced sugar content while preserving
taste profiles, enhanced nutritional benefits,
and maintained accessible pricing to
align with modern lifestyles. In the post-
COVID-19 era, consumer awareness of



health and well-being has significantly
increased, along with a deeper understanding
of these issues and a growing demand for
products and services that address these
needs. In response, Osotspa remains
dedicated to developing innovative
products that meet modern consumer
demands, such as C-vitt and Peptein—
functional beverages engineered with
specific beneficial properties.

In the case of the “C-vitt” brand, the
latest product contains the equivalent of a
1,000mg vitamin C tablet, with its liquid
form allowing for faster absorption by the
body. Meanwhile, “Peptein” is formulated
with soy peptide proteins, which are
essential for growth and body tissue repair.
Recently, the company has also introduced
an innovative product called “Peptein
Goodnight,” specifically designed to
improve sleep quality, particularly for urban
residents. Moreover, the “M-150" energy
drink formula has been reformulated to
reduce sugar content, along with other
products in the portfolio. As a result, 99%
of Osotspa’s beverage products in Thailand
now contain less than 6% sugar content.

Furthermore, Osotspa is committed
to giving back to society through various
CSR initiatives, particularly those focused
on supporting people with disabilities.
Through programs like “Life Must Go
On,” which provides vocational training
and equipment, the company aims to
empower people with disabilities to become
self-sufficient. The project has successfully
launched three product lines under the
“Kindee Yoodee Handy” brands, handcrafted
by people with disabilities. The company
also supports physical therapy education by
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offering scholarships to cultivate healthcare
professionals who can enhance the quality
of life for people with disabilities.

Additionally, Osotspa upholds strong
corporate governance through transparent
and sustainable business operations, strictly
complying with various regulations including
Food and Drug Administration (FDA)
guidelines, tax laws, and other regulatory
requirements. The company is also a
proud member of Thailand’s Private Sector
Collective Action Against Corruption
(CAC). These practices have established
Osotspa as an exemplary corporate citizen
that everyone can take pride in, committed
to developing products that benefit both
consumers and the planet.

Osotspa believes that in driving the
world toward sustainability, everyone’s
awareness is the most crucial factor. This
caring mindset will motivate people and
organizations to initiate actions that they
believe can help alleviate the environmental
problems the world is currently facing, to
transition towards a better world that is
suitable for future generations to live in.

“True sustainability starts with
heightened awareness. When organizations
proactively embrace sustainable practices
ahead of regulatory mandates, they create
the most meaningful and lasting impact.”
This philosophy embodies Osotspa’s core
commitment and serves as a guiding
message for all our stakeholders. @



* CLP Group °

Sus1alnuade Vachara Leegomonchai
USssIUISIKINAUSKIS Chief Executive Officer
CLP Group CLP Group
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Driving Sustainability
Through Agricultural
Machinery Innovation

CLP Group, a Thai business that designs
and manufactures agricultural machinery,
is committed to continuously advancing
the country’s agricultural sector along the
path of “sustainability.”

With over 20 years of experience in
agricultural machinery, CLP now defines
“sustainability” as a core vision in our
business strategy. The company focuses
on maintaining a balance between three
key factors : economy, society, and
environment, aiming to guide Thai farmers
and the agricultural sector towards sustain-
able development.

The rising sustainability trend has
energized agricultural machinery designers
and innovation producers, encouraging the
creation of new innovations for a better
society.

CLP has designed and developed
post-harvest agricultural machinery
innovations to support and assist farmers
and consumers in moving steadily along
the path to sustainability. For example,
we have created “rice milling machines”
that use clean energy or solar power,
encouraging farmers to learn about
renewable energy and create products with
reduced environmental impact.

Additionally, CLP provides “biomass
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CLP has designed
and developed
post-harvest agricultural
machinery innovations to
support and assist farmers
and consumers in moving
steadily along the path to
sustainability. For example,
we have created
“rice milling machines”
that use clean energy
or solar power

furnaces” that enable farmers to use rice
husks or local wood branches for energy
production, simultaneously helping
manage community waste.

These small changes help cultivate
farmers’ awareness and understanding of
environmental conservation’s importance.
This is crucial since farmers are closest to
the environment and are key forces in
environmental care.

These innovations also reduce costs and
add value to farmers’ products, creating
economic sustainability by helping farmers
secure more stable monthly income instead
of annual earnings.

When farmers have more stable income,
their way of life improves, positively
affecting the surrounding community and



developing the local economy in a better
direction.

CLP also views “internal personnel” as
the “first gate” for instilling and building
knowledge about sustainability, enabling
effective knowledge transfer to outsiders
like farmers. The company organizes
internal training activities, sends personnel
for external training and overseas study
visits to gather new knowledge and ideas
for implementing sustainability activities
both inside and outside the organization.
Moreover, the company prioritizes
obtaining additional sustainability
certifications.

For external activities, CLP regularly
provides training for farmers, who are the
organization’s main consumers. We also
participate in discussions with government
agencies to find ways to create sustainability
in agriculture through innovation and
develop methods to increase farmers’
annual income.

On the path to sustainability, challenges
are inevitable. For CLP, a key challenge is
transmitting new ideas and creating fresh
mindsets among farmers—a process that
requires time to communicate effectively.
Our goal is to help farmers become
receptive to new concepts and shift away
from familiar traditional practices. To
address this, the company has designed
communication methods and activities
that transform complex, heavy topics
into engaging and easily understandable
experiences. These include innovative
workshops that demonstrate how to use
new technologies in ways that are simple
and most convenient for farmers.
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On the path to sustainability,
challenges are inevitable.
For CLP, a key challenge is

transmitting new ideas and
creating fresh mindsets
among farmers—a process
that requires time to
communicate effectively.
Our goal is to help farmers
become receptive to new
concepts and shift away from
familiar traditional practices.

As a Thai company that has grown
strong through the support of Thai people,
CLP is committed to pioneering
agricultural machinery innovations. Our
mission is to be a catalyst for sustainable
growth in Thai society, with a particular
focus on empowering the agricultural sector
to thrive responsibly and innovatively. @
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W39 9s155u Pichai Chirathivat
ASSUNISUSKIS Executive Director
f‘lE—leZ?UﬂSTa Central Group
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Sustainability Through
Action and Legacy

Central Group has transformed Thailand’s
retail landscape from humble beginnings to global
business leadership through genuine sustainability
practices.

Seven decades ago, Tiang Chirathivat began
the journey with a small grocery store, fueled by
an unwavering determination to build a lasting
foundation for his family. Today, that dream has
flourished into the ‘Central Group’ business empire,
spanning 17 countries worldwide. It stands as a
driving force in Thailand’s economy, creating jobs
and improving the quality of life for millions of
Thai people.

With Samrit Chirathivat’s vision, “Our success
has grown from our unwavering commitment to
modernizing Thailand. We remain dedicated to
contributing to the nation’s progress and helping
improve the quality of life for all Thai people.”

Vanchai Chirathivat’s philosophy further
reflects this commitment : “The unity between
business and family is the key to sustainability. We
should always remain humble and respectful of
others. As leaders, we should provide opportunities
for others to fulfill their responsibilities without
interference. We must continuously train and
develop ourselves and our business, and never
retreat from problems, believing every problem
has a solution.”

Central Group has proven that sustainable
business success is not measured by profits alone but
by its positive impact on society and the nation. The
drive toward sustainability is not just a vision—it’s
about “taking action,” which Central Group has
consistently pushed forward.

Sustainable business growth is inseparable from
social development, especially in terms of enhancing
quality of life. By Creating Shared Value (CSVs),
we commit to partnerships with communities,
customers, employees, and stakeholders, leveraging
our organizational strengths to make a meaningful
impact.
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We build our CSV approach on three key
components :

* Taking actions to meet community needs.

* Leveraging business expertise and knowledge.

* Creating opportunities or tackling business
challenges.

* Central Group integrated sustainable
development into its corporate strategy 2017
under the “Central Tham—Better Together”
initiative.

This growing initiative invites everyone to
collaborate in creating a better planet, creating jobs,
developing communities, and improving the quality
of life for people and society while reducing social
inequality.

The roots of this work align with the United
Nations’ 17 Sustainable Development Goals
(SDGs).

Throughout 7 years, “Central Tham™ has
elevated its social and environmental development
through 6 critical approaches as follows :

The first approach, ‘Community,’ emphasizes
capability development and economic promotion.
This approach elevates the community economy
by fostering occupational knowledge and skills,
leading to stable incomes and improved well-being.
Once communities achieve self-sufficiency, they can
evolve into model areas, serving as learning centers
and community tourism destinations. In 2023,
Central Group collaborated with communities
across 44 provinces, benefiting more than 150,000
people. The initiative generated community income
exceeding 1,700 million baht through purchases
and the creation of distribution channels.

A prime example is Jing Jai Market in Chiang
Mai, established in 2012 as a vibrant hub for organic
produce. The market is a dedicated platform for
local farmers and artisans from the province and
surrounding regions. As of 2023, it has empowered
292 local entrepreneurs to showcase their products,
drawing over 1,360,000 visitors and generating
substantial community income of more than 295
million baht.

Another example of community economic
enhancement is Good Goods, a brand showcas-
ing products deeply rooted in traditional local



knowledge. Its namesake brand, ‘Good Goods,’
embodies the concept of “Good Products for
Good Deeds,” with most items crafted by local
communities under Central Tham Social Enterprise
Co., Ltd. The company works closely with these
communities to co-create products, sharing
knowledge in modern design and marketing
strategies that resonate with new generations and
tourists. These products honor cultural heritage
while preserving the unique identity of each
community. In 2023, the initiative generated over
200 million baht in revenue by purchasing locally
crafted products from 39 communities and
created employment opportunities for more than
200 persons with disabilities.

The second approach focuses on reducing
inequality and creating equal access to opportunities
through “Inclusion.” At its core, this approach
champions education and social development
through multiple channels :

* Enhancing youth potential.

* Organizing social activities for vulnerable

groups.

* Training teachers to move beyond traditional

rote learning,.

* Elevating living standards and health

awareness.

The initiative has already transformed 167
schools nationwide, with notable successes including
the Ban Taak Daet School Education Development
project in Phang Nga, comprehensive language skills
development programs for Phuket students, and the
innovative CG Expert project—a teacher coaching
program promoting active student engagement
across Nakhon Pathom, Udon Thani, and Ubon
Ratchathani provinces.

The third approach centers on developing
excellence in human capital through “Talent”
development. We build talent by delivering
operational knowledge and skills while promoting
work-life balance through various activities
such as education, training, field studies, and
relationship-building recreational activities. All
these initiatives incorporate sustainability principles,
human rights, and the values of Diversity, Equity,
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and Inclusion (DE&I).

The fourth approach focuses on driving the
circular economy through “Circularity” across
the entire value chain. This comprehensive
strategy promotes sustainable consumption and
production following circular economy principles,
maximizing resource efliciency throughout the
production-to-consumption cycle by embedding
Reduce, Reuse, Recycle, and Upcycle practices.
This approach serves dual purposes—enhancing
organizational sustainability while aligning with
the BCG (Bio, Circular, Green) economic model,
effectively creating both environmental and
business value.

The fifth approach addresses “Climate”
action, with Central Group and its subsidiaries
committing to be a Net Zero company by 2050.
While the group’s carbon footprint is relatively
modest compared to heavy industries, we have
prioritized energy reduction and actively collaborate
with trade partners to collectively work toward our
Net Zero ambitions.

Solar rooftops are installed at 170 locations
across Central Retail, Central Pattana, and
CENTEL (including Centara Hotels and Resorts
and Central Restaurant Group), generating 114,200
megawatt-hours annually for self-consumption. We
have also installed 1,356 EV charging stations to
encourage low-carbon vehicles.

Finally, the sixth approach focuses on conserving
ecosystems and biodiversity, “Nature,” which is
key to sustainable development. This approach
leads to food security and helps mitigate climate
change impacts. Since 2020, Central Group has
increased green areas and restored 9,411 rai of forest
through the Green Restoration project, covering
12 provinces : Chiang Mai, Chiang Rai, Nan,
Phetchabun, Tak, Chaiyaphum, Surin, Suphan Buri,
Surat Thani, Chonburi, Phitsanulok, and Bangkok.

Thus, Central Group’s true legacy lies
not merely in its vision but in its ‘actions—
transforming abstract concepts into tangible reality,
nurturing bonds from family to employees, bridging
business and society, and ultimately evolving from a
humble grocery store into a sustainable empire that
continues to shape Thailand’s future. €



* Thai Roong Ruang Sugar Group *

anguskisnduihmalnagoidov Executive Team

(Bgoond19Uuo) (From left to right)

as.algwa duniss, ¥1gy undno, Nutthapol Asadathorn, PhD, Charn Chanvipava,
su: duNIss, Ngas duNIss Chana Asdathorn, Thitikorn Asdathorn
ﬂé—juu%mafnas\)éoo Thai Roong Ruang Sugar Group
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Thai Roong Ruang
Sugar Group:
Driving Sustainable
Value Chain Through ESG

“The value of a person neither lies on
ones wealth nor one’s destiny, but rather on

ones benevolence.”

This is the vision of Suree Asdathorn,
founder of Thai Roong Ruang Sugar
Group. The company’s commitment to
take immense pride in cultivating an
environment of morality and fairness,
always striving to uphold the highest
standards of product quality., as stated
by Chanida Asdathorn, Chairwoman of
Thai Roong Ruang Sugar Group.

This commitment to good corporate
governance has kept Thai Roong Ruang
Sugar Group in customers’ hearts for nearly
80 years. Furthermore, we are dedicated to
operating under the ESG (Environmental,
Social, Governance) sustainability
framework to ensure continuous economic
growth while prioritizing responsibility and
creating environmental and social value.
This is built upon effective corporate
governance that aligns with local,
national, and international standards

and practices.
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ESG represents our principle of
minimizing external environmental impact
while considering all stakeholders,
both internal and external, including

shareholders,

customers, communities, and especially

executives, partners,
our employees.

Employee care is another crucial aspect
of our sustainability focus, as employees
are the core driving force of our
organization. We have integrated ESG
into our work policies through various
initiatives : fostering a learning culture,
developing employee potentials, instilling
environmental consciousness, promoting
anti-corruption values, supporting human
rights, embracing diversity, and importantly,
ensuring fair employment. These efforts
enhance employee engagement, retain
talented staffs, reduce turnover rates,
improve corporate image, and attract new
talent.

In our factory operations, Thai Roong
Ruang Sugar Group utilizes biomass
energy from bagasse while emphasizing

We

emphasize maximizing resource efﬁciency

efficient resource utilization.
through implementing a zero-waste sugar
production process design. For instance,
bagasse from juice extraction or crushing is
used as fuel for power plants. The sediment
from sugarcane juice settling tanks, known
as filter cake, is used as a soil amendment for
farmers, helping reduce chemical fertilizer
use in sugarcane fields. As for promoting

clean energy in vehicles, our factories in

Phetchabun, Phitsanulok, Sakon Nakhon,



and Chonburi have implemented solar
cells and EV vehicles, such as forklifts and
sugar loaders, for in-factory operations.
Futhermore, we have future plans to extend
usage to transportation vehicles that futher
reduce carbon emissions.

For our crucial partners—sugarcane
farmers—we promote sustainable farming
practices through the Bonsucro standard,
which ensures sustainable sugar production
across economic, social, and environmental
dimensions from field to customer delivery.

We emphasize fresh cane harvesting, as
demonstrated at our Phitsanulok factory,
where fields are prepared for mechanical
harvesting and utilize technology to
manage both factory-owned and farmers’
harvesters, achieving a 95% fresh cane
ratio.

We've also developed “organic sugar”
products for environmentally conscious
consumers, using regenerative agriculture
systems that enhance soil fertility and
biological foundation while improving
production efficiency and reducing
ecosystem damage.

We have adopted His Majesty’s
philosophy for sustainable development
—“Understanding, Connecting, and
Development” to address cane burning
in Uthai Thani

Understanding the community’s agricultural

issues province.
context and local weaving wisdom, we
identified the root cause of cane burning
as lack of knowledge about soil and water
conservation through leaf mulching. This
led to our Uthai Thani factory’s From
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We identified the root cause
of cane burning as lack of
knowledge about soil and

water conservation through

leaf mulching. This led to our
Uthai Thani factory’s From
Leaves to Fibers project,
which transforms sugarcane
leaves into fibers for textile
production, reducing burning
and PM 2.5 while supporting
the grassroots economy.

Leaves to Fibers project, which transforms

sugarcane leaves into fibers for
textile production, reducing burning
and PM 2.5 while supporting the
grassroots economy. This initiative,
supported by public, private, and local
community partnerships, aligns with Uthai
Thani province’s strategic development
in participatory environmental resource
management.

In essence, Thai Roong Ruang Sugar
Group’s business operations exemplify our
commitment to ESG principles, guided by
our vision of continuously developing and
innovating for the future, for the world,

and for us all. &



* Industrial Estate Authority of Thailand (IEAT) -

as.gws duus:asg Dr. Sumet Tangprasert
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MSsUAUDAEIKASSULIKDUSEINATNY (AUD.) Industrial Estate Authority of Thailand (IEAT)
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IEAT : Building Industrial
Estate Networks-
Gears of Global Change

Climate change stands as one of humanity’s
most pressing challenges, with its effects
reaching across every corner of the globe.
In response, industries worldwide have
pivoted toward sustainable practices and
environmental stewardship, sparking
unprecedented growth in green technologies
and eco-conscious initiatives.

The IEAT has prioritized driving
industrial sector growth in parallel with
sustainable environmental protection under
the concept of “Economy and Ecology”
through three main dimensions : economic,
social, and environmental. This is reflected
in our mission to improve the quality of life
for surrounding communities through the
development of eco-industrial estates and
eco-factories for over 20 years.

IEATs vision of transforming industrial
estates into balanced urban centers where
industrial development harmoniously coexists
with communities and the environment
is embodied in the Eco Industrial Town
concept.

To achieve this vision, the economic
dimension focuses on promoting investment
in environmentally conscious target industries
(S-Curve & New S-Curve), particularly
renewable energy and digital sectors. This
includes developing modern infrastructure
and facilities to attract investment while
fostering sustainable growth opportunities
for SMEs and startups.
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Building on this foundation, the social
dimension addresses the wellbeing of
surrounding communities through strategic
initiatives. These encompass employment
opportunities, skills training, public
health support, and educational programs.
The approach emphasizes on building
comprehensive facilities while ensuring
community participation in both industrial
estate development and urban planning
decisions, all while preserving local cultural
heritage and wisdom.

Last but not least, the environmental
dimension prioritizes natural resource
conservation and biodiversity preservation.
It focuses on reducing industrial pollution
and waste emissions, promoting renewable
energy adoption, and implementing efficient
resource management practices, alongside
green space development and standardized
wastewater treatment systems. To support
this environmental transformation, financial
incentive programs offer low-interest loans
and tax benefits to brownfield industrial
plants transitioning toward less brown and
greenfield operations. These incentives
specifically target facilities implementing
clean technologies to reduce both
environmental impact and greenhouse
gas emissions.

Regarding waste management measures,
brownfield industrial facilities are encouraged
to implement waste recycling and upcycling
processes to create new products, thereby
reducing waste volume and pollution.
Additionally, dedicated staff would provide
consulting, training, and knowledge-sharing
on environmental management practices to
facilitate the transition toward green industry
standards.



To measure the effectiveness of these
comprehensive initiatives, success indicators
for the Eco Industrial Town development
across these three dimensions are reflected
through GDP growth in industrial estate
areas, investment volume, employment,
community happiness index, crime rates, and
environmental metrics including greenhouse
gas emissions, energy and water consumption,
air and water quality, and green space areas.

Building on these environmental goals
and metrics, the IEAT aims to drive industrial
estates toward sustainability through a
greenhouse gas reduction project targeting
2.5 million kg of CO2 equivalents for
IEAT-operated industrial estates and ports
by 2027.

Additionally, the IEAT emphasizes
obtaining various certifications such as
ISO 14001 (Environmental Management
Systems) and ISO 50001 (Energy Management
Systems), which serve as tools to enhance
industrial estate operations and build investor
confidence.

In our mission to drive the IEAT toward
sustainable development in all dimensions,
we will build collaborative networks with
all sectors to elevate industrial estates and
operational standards using innovation and
technology to achieve eflicient resource
utilization, waste reduction, and advancement
toward international standards following
Circular Economy principles. This aligns
with our vision of leading industrial estates to
international standards through sustainable
innovation.

Simultaneously, the IEAT has established
operational strategies under the “Now
Thailand : Sustainable Futures” concept,

focusing on sustainable investment in
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Thailand and implementing digital technology
toward smart industrial estates.

Most recently, the Smart Park Industrial
Estate project in Map Ta Phut, Rayong
province, has completed construction. This
estate will transition into target industries
using modern and environmentally friendly
technologies, such as aviation and logistics,
medical industries, robotics, digital industries,
and electric vehicle parts, to strengthen
modern eco-industrial cities that are safe
while caring for the environment and
surrounding communities. This follows
the concept of industrial estates moving
toward carbon neutrality, in line with the
governments policy to achieve Carbon
Neutrality by 2050.

Therefore, to elevate Thailand’s industrial
sector for sustainable future growth, the
IEAT, as an organization that has driven
Thailand’s industrial sector growth for the
past half-century, will focus on its mission
as the heart of Thai industry. This aligns
with the policy of industrial reform toward
a new, environmentally friendly economy,
following the Minister of Industry’s (Akanat
Promphan) principles of cleanliness,
convenience, and transparency. This
represents an important mission to fully lead
Thai industry to international standards and
establish Thailand as a destination for foreign
investment.

As a driving force in Thailand’s industrial
landscape, the IEAT must continuously
evolve and enhance its capabilities to
navigate global industrial shifts, guiding
the nation’s network of industrial operators
toward sustainable international integration

together. @



* Port Authority of Thailand

inSavlns lvoAsovFgy Kriengkrai Chaisiriwongsuk
HEuoMS Director General
mMsnSouKvUs:INAlNg Port Authority of Thailand
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2D Power Towards
the “Green Port” Goal

Advancing towards the status of a
world class “Green Port” is a cornerstone goal
for the Port Authority of Thailand (PAT).
With over 70 years of history, PAT has been a
vital force in driving Thailand’s international
trade continuously and sustainably.

PAT oversees five major ports that serve
as the backbone of the country’s maritime
operations. These include Bangkok Port, the
nation’s oldest port and a central hub for
cargo transportation, and Laem Chabang
Port, currently undergoing its transformative
third phase of development. Additionally,
regional ports such as Chiang Saen
Commercial Port, Chiang Khong Port in
Chiang Rai, are becoming increasingly
significant in the trade landscape as well as
Ranong Port.

To move towards becoming a full-
fledged “Green Port”, PAT laid out a “2D”
strategy which consists of the first D, which
is Digitalization—investing in technology
and various software to manage and reduce
waste emissions, alongside training people
(Peopleware) to use tools efficiently, such
as designing modern port infrastructure,
reducing carbon dioxide emissions, and
implementing automated systems in port
operations.

The second “D” stands for Decarbon-
ization, a commitment to achieving Net
Zero greenhouse gas emissions by 2050. PAT
is focusing on increasing renewable energy
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use, minimizing diesel dependency in port
activities, and harnessing solar power.

Investment in Decarbonization is a
valuable investment as solving pollution
issues is considered long-term sustainability.
Moreover, another important aspect is
cultivating environmental consciousness
among employees and the community to
drive the ports under our management to
become environmentally conscious and
capable of solving pollution problems.

PAT has established short-term, medium
-term, and long-term plans to advance
towards becoming a “Green Port”, developing
a strategy that connects with stakeholders
across the entire system. In the short-term
plan, we are committed to fully promoting
renewable energy use over the next 1-5 years
to reduce pollution, both for ports directly
under PAT’s supervision and for concession
ports.

“We will install Onshore Power Supply
at the berth area to promote ships reducing
diesel oil usage and switching to clean
electrical energy instead. Additionally, we
have plans to address trafic congestion at
the port, with infrastructure design, parking
facilities, and various software systems to
make cargo transportation within the port
area to the berth zones more fluid.”

For the mid-term plan spanning 5-10
years, PAT is constructing Laem Chabang
Port Phase 3, which will install electrical
equipment and mechanical handling
equipment Therefore, all infrastructure must
be designed to support such systems. PAT
will install solar cells on the ponds within
the Laem Chabang Port area to generate
electricity, while simultaneously preventing
the fuff of the narrowleaf cattails from the



blowing onto cargo transport vehicles, which
could potentially impact export goods.

To supplement the mid-term plan,
the long-term strategy will focus on
interconnected hardware and software
management. By leveraging data analysis, the
goal is to assess investment requirements for
reducing net carbon emissions to zero. This
includes adjusting policies for ships using the
port, promoting clean energy engines in place
of diesel engines—a strategy that will require
careful coordination with stakeholders
like shipping lines. Additionally, carbon
credit initiatives may be implemented to
offset carbon dioxide emissions. Throughout
this process, PAT has consistently pursued
environmental conservation efforts, such as
planting trees in communities surrounding
the port and constructing check dams.

PAT’s progress towards sustainability
cannot be achieved without collaborative
efforts from all involved parties. In the
environmental dimension, PAT has clearly
announced policies for carbon dioxide
reduction and implemented various
projects to support this approach. We have
also introduced e-Carbon Receipt as a metric
to assess carbon dioxide emissions in each of
the organization’s work processes, creating
awareness among operators about carbon
dioxide emissions to find management
strategies for transitioning towards a
low-carbon society, ultimately aiming to
achieve net-zero carbon emissions.

In the social dimension, the focus is on
building collective consciousness, starting
from PAT employees and extending to
collaboration with communities and external
organizations. PAT has established a special
unit working directly with communities
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to develop port areas, ensuring no
environmental impact, and continuously
inviting community members to visit port
facilities. Collaborative work is crucial for
developing the port in parallel with the
community, with the aim of creating better
living conditions and income opportunities
for surrounding areas, which will ultimately
benefit the overall economy.

At the end of 2024, PAT signed a
Memorandum of Understanding (MOU)
the Thailand Greenhouse Gas
Management Organization (Public

with

Organization) and the Department of
Alternative Energy Development and
Efficiency to design collaborative working
models with government agencies, aiming to
receive and implement government policies
and regulations for port area management.

In the governance dimension, the focus
is on overseeing and monitoring the
implementation of environmental regulations,
while also emphasizing the social dimension.
PAT has utilized various performance
measurement tools, including software
technologies, to track and assess relevant
components. These efforts are aimed at
driving the organization toward achieving its
goal of becoming a “Green Port.”

As sustainability is a cornerstone of PAT’s
vision, our approach must be holistic—
encompassing our own operations, local
communities, the business sector, and
the entire ecosystem of stakeholders. We
fundamentally view sustainability initiatives
not as a cost, but as a strategic investment.
Our commitment is to emerge as a
world class green port, dedicated to delivering
unparalleled logistics services to the business
community. €
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The Heart of
Sustainability is
“People”

“People” are the starting point and heart
of “sustainability” from the perspective of
the fourth-generation executive of Gold
Mint Products Co., Ltd., manufacturers
of the Poy-Sian nasal inhaler, who have
stood alongside Thai people for nearly nine
decades.

Recognizing that if people are hungry
and our quality of life and health are poor,
we likely will not think about environmental
preservation. Therefore, our pioneering
executives, led by Viyada Larbboonsarp,
Dr. Nutthapong’s grandmother, have
consistently championed the principle of
‘caring for people’ and respecting employees
across generations, a philosophy deeply
embedded since the company’s first day
and now embraced by nearly 200 team
members.

“We prioritize human resources.
Therefore, when establishing policies or
management approaches, and introducing
new innovations to our business, we
focus on how these can improve employees’
quality of life. We consider how to reduce
employee effort, not just thinking about
increasing production speed, generating
more profit, or when we'll recoup our
investment.”

During the early days of our business,
nearly 90 years ago, when no one talked

about “sustainability” and even though
the definition’s scope may change with
time, the critical factor of sustainability
that our company executives have adhered
to and passed down through generations
is “work ethics”—not just “being honest
with consumers” but also being honest
with ourselves.

“Gold Mint Products” as a herbal
products manufacturer pays attention
to every detail of production, from raw
material selection to product manufacturing
and delivery to consumers.

“We absolutely do not compromise
on even the smallest errors, not even at the
gram level. Because even if others might not
know, we know in our hearts. Therefore,
we place great importance on honesty.
Sustainability passed down through
generations means being honest,
hardworking, disciplined, and taking
action. Because success does not fall from
the sky; everything must be built and
created.”

Meanwhile, the company’s executives
have been aware of the importance of
“environment, society, and culture”
since the third generation, led Varanont
Larbboonsarp, Dr. Nutthapong’s father,
due to our global business travels. These
aspects perfectly align with the current
context, and sustainable development must
inevitably prioritize these elements.

Moreover, “Gold Mint Products” does
not focus solely on “profit” but emphasizes
maintaining “relationships with partners”—
another group of “people” crucial to our
long-term sustainable growth.

On another front, stimulating
“employee participation” in our herbal
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products company is a significant
challenge for management, as it is a
business with strict “restricted and
specialized zones” with rigorous entry
and exit regulations, resulting in minimal
interdepartmental interactions. However,
our management has overcome these
limitations by creating spaces and activities
that promote employee engagement with
the organization and effectively address
ESG goals.

In 2024, our company initiated the
“Poy-Sian Go Green Together” project,
inviting employees to help eliminate plastic
waste by using leftover plastics and waste
plastics, such as drinking bottles, to
produce brick blocks for renovating
walkways at Wat Phra Sri Sanphet and
Mongkol Bophit Viharn in Ayutthaya
Historical Park, Ayutthaya Province.

Beyond utilizing plastic waste from
our production process, we established
donation points for employees to
contribute cups and plastic bottles, which
we transform into brick blocks. Our brick
block production project for renovating
historical site walkways successfully
diverted up to 9,000 kilograms of plastic
waste and instilled a sense of pride
among employees for their meaningful
environmental sustainability contribution.
The project reached completion in
November 2024.

Furthermore, our company has
collaborated with external organizations
to implement various socially beneficial
projects that promote sustainability in
other dimensions. For example, helping
flood victims in Northern Thailand in
2024 through a campaign where “For every

Poy-Sian product purchased, our company
donates 1 baht to the Thai Red Cross.” For
this project, our company donated over 2.6
million baht to the Thai Red Cross.

The emphasis on “people” is clearly
reflected in our other sustainability
activities, such as participating in Songkran
activities at Siam Square since 2023, with
a highlight being the giant slide.

The company will choose to participate
in activities that all groups can join. For
instance, while Songkran is celebrated
nationwide in Thailand, the Poy-Sian
brand specifically chose to support the
Siam Square Songkran event, which
prohibits powder, water play, and alcohol.
As a result, people of all genders, ages, and
backgrounds can safely participate in the
event.

Moreover, we champion societal diversity
by supporting initiatives that elevate the
potential of people with disabilities and
create platforms to showcase their abilities.
This commitment is exemplified by our
official sponsorship of the Thai Paralympic
team’s participation in the 2024 World
Wheelchair-B Curling Championship in
Finland in November 2024, along with
providing scholarships for individuals with
disabilities.

Because the heart of doing business
sustainably is empowering people. When
individuals feel secure in their life, physical
and mental health, and financial stability,
they become inspired to contribute more
meaningfully to others... If people are not
strong enough, I believe that sustainability
—whether environmental, social, cultural,
or even governance-related—will never
materialize at all. €
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SCG Planting the Flag
for a Net Zero Society :

Passion for Inclusive Green Growth
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SCG Planting the Flag
for a Net Zero Society :
Passion for Inclusive
Green Growth

Global boiling, increasingly erratic
weather patterns, escalating natural
disasters, and mounting resource scarcity
are creating profound disruptions across
environmental, social, and global economic
landscapes. Every sector worldwide is
urgently collaborating to address these
critical challenges. SCG has responded
by pioneering a strategic approach to
sustainable business practices through its
innovative "ESG 4 Plus" strategy, which
integrates key sustainability dimensions :
1.Set Net Zero
2.Go Green
3.Reduce Inequality
4.Embrace Collaboration Plus
Trust through Transparency. This
framework directly aligns with
the United Nations' Sustainable
Development Goals (SDGs),
transforming existing sustainability
concepts into actionable, strategic
imperatives.

In 2024, SCG is advancing its
business approach through the "Passion for
Inclusive Green Growth" concept, creating
a sustainable Net Zero society with four
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main engines : an agile organization, green
innovations, an organization of possibilities,
and an inclusive society to address global
challenges and prepare for future
uncertainties.

The "Agile Organization" transforms
organizational structures to enhance
flexibility, driving high-potential new
businesses capable of quickly responding
to modern customers' constantly changing
needs and global market volatility.

As for "Green Innovations,” the
company is accelerating the development of
environmentally friendly solutions that are
in high demand globally, enabling everyone
to participate in creating a Net Zero society.
These include low-carbon cement, smart
living solutions, earth-friendly plastics,
SCGC GREEN POLYMER™ sustainable
packaging that is reusable and recyclable,
comprehensive clean energy solutions.
SCG is also expanding into bioplastics
industries, electric vehicle-related industries,
and establishing global research collaboration
networks to develop innovations and
sustainable technologies.

SCG also focuses on the "Organization
of Possibilities” by opening spaces for
everyone to collaborate on new businesses
and innovations by promoting innovation
and startups through the ZERO TO ONE
by SCG project and supporting market-
demanded professional skill training. This
is coupled with a focus on sustainable
social development through an "Inclusive
Society" approach. Because advancing
towards a Net Zero society is not easy, we
must promote simultaneous transition
for everyone, including business partners,
surrounding communities, youth, and

m

As for “Green Innovations,”
the company is accelerating
the development of environ-

mentally friendly solutions
that are in high demand
globally, enabling everyone to
participate in creating a Net
Zero society. These include
low-carbon cement,
smart living solutions,
earth-friendly plastics,
SCGC GREEN POLYMER™.

vulnerable populations. This involves
supporting community income-generating
projects such as Napier grass cultivation
for biomass fuel and alternating wet-dry
rice farming, as well as establishing the
Big Brothers for SMEs network to transfer
knowledge to society.

Moreover, SCG THE POSSIBILITIES
FOR INCLUSIVE SOCIETY creates
tangible changes and solutions to develop
sustainable life quality, society, and
environment, passing on a more livable
world to future generations. The initiative
aims to drive social growth together across
four dimensions.

1. Reviving Forests through Water
Management : Joining hands with
communities to manage water, pro-
viding drinking and agricultural water



Restoring ecological balance
and urgently creating
cooperation across all

sectors to mitigate global
heating impacts by managing

water from upstream,

midstream, downstream
areas-from mountain forests,

plains, to the sea—to solve

drought and flooding

problems while rehabilitating

ecosystems appropriate

to each area.

throughout the year through the
“Conserving Environments From the
Mountain Through the Sea” project.
Restoring ecological balance and urgently
creating cooperation across all sectors
to mitigate global heating impacts
by managing water from upstream,
midstream, downstream areas—from
mountain forests, plains, to the sea—to
solve drought and flooding problems while
rehabilitating ecosystems appropriate to
each area. Since 2007, starting with water
retention dams in degraded forest areas
in Lampang province, currently 120,000
dams have been built nationwide. These
dams help restore forests, retain water, and
absorb carbon dioxide. Water management
in midstream areas helps solve drought
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and flooding issues, enables year-round
agricultural activities, provides communities
with stable income, and enables sustainable
self-reliance.

In downstream areas, restoring
coastal marine ecosystems and increasing
biodiversity through partnerships with
allied networks. Deploying fish houses and
artificial coral reefs, creating coral settlement
bases using low-carbon cement materials
and CPAC's 3D printing solutions.
Additionally, planting land and marine
forests and restoring community forests,
covering 316,682 rai, absorbing 393,741
tons of carbon dioxide equivalent. The
project aims to plant, restore, and conserve
3 million rai of forests by 2050, targeting
carbon dioxide absorption of over 5 million
tons per year.

2. Developing Stable Careers through
the "Power of Community" Project,
developing community potential by solving
poverty with knowledge coupled with
moral principles, according to the Sufficiency
Economy Philosophy. By creating added
value for local products with distinctive
identity and strong market responsiveness,
the initiative has successfully generated
careers for 4,942 people, dramatically
increasing their income by more than 4-5
times while establishing strong community
networks across 24 provinces nationwide.
The project particularly focuses on
developing careers compatible with market
needs, exemplified by innovative programs
like to create gentleman drivers and road
safety of SCG Skills Development School,
which offers professional truck driving
training courses designed to transform



unemployed individuals into skilled
professional truck drivers. Additionally,
the initiative created the "Q-Chang
Platform" and opened the Q-CHANG
ACADEMY training center, dedicated to
developing and upgrading technician skills
across various domains, comprehensively
addressing technical knowledge, emotional
intelligence, social capabilities, and essential
business skills.

3. Promoting Health and Wellness
by supporting people's access to public
health services through the “Digital
Doctors : Telemonitoring and Telemedicine
to Offer Remote Treatment of Patients
Project” in collaboration with Reoriented
Holistic Health Service Delivery Institution
(HHI) under the National Health
Foundation. The project introduces
DoCare, an innovative health wellness
enhancement platform using tele-
monitoring, a precise and continuous
health data tracking system, and
telemedicine, a remote medical consultation
system, to increase medical service
accessibility and reduce healthcare
inequalities. The initiative has collaborated
with 13 hospitals to implement the
DoCare innovation, aiming to improve
citizens' quality of life by facilitating travel
convenience, reducing costs and time,
decreasing hospital overcrowding, and
enhancing medical personnel's efficiency
in patient treatment through accurate
data collection. Currently, the project
has expanded to 23 hospitals and 1 social
enterprise, covering 19 provinces across

Thailand.

N3

4. Supporting a Low-Carbon Society
to help Thailand reach Net Zero by 2065
through the "Saraburi Sandbox" project,
an integrated collaboration between
government, private sector, and citizens
(PPP : Public-Private-People Partnership).
The initiative aims to transform Saraburi
province into Thailand's first low-carbon
model city, serving as an incentive for other
provinces to transition to low-carbon
societies and helping Thailand achieve
net-zero greenhouse gas emissions (Net
Zero) by 2065.

In the Saraburi Sandbox, collaborative
efforts have already been initiated,
including the implementation of
low-carbon cement in all construction
projects in Saraburi province from 2024
onwards. Additional initiatives include
alternating wet and dry rice farming
methods to reduce water usage and
methane emissions, planting high-energy
Napier grass, and converting agricultural
residues and community waste into
renewable energy. The project also
collaborates with local communities to
develop model community forests that
help absorb greenhouse gases and extend
to ecological tourism, generating income
for the community.

This represents both a visionary
concept and a tangible manifestation of
ESG's true potential—demonstrating that
it is not merely a tool for creating long-term
business growth, but a powerful mechanism
that enables all sectors to become "good
citizens" and collectively rise to address
critical challenges in environmental, social,
and governance domains. @
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Sustainable Tourism :
The New Frontier
of Modern Travel

In response to the growing global
interest in sustainable tourism among
travelers worldwide, Trip.com Group, a
leading global travel service provider, aims
to bridge the gap between “awareness” and
“action.” The company has committed to
achieving net-zero greenhouse gas emissions
by 2050 and is moving forward with
introducing over 10,000 low-carbon tourism
products, targeting 100 million travelers
worldwide to consider low-carbon travel
options.

At Trip.com Group, our company’s
commitment to sustainability is that : “We
are encouraged by the growing awareness
of sustainable travel, and will continue to
collaborate with, and empower, our
stakeholders in building a more sustainable
future.”

On the path to sustainability, the key
challenge that businesses must solve is
transforming “awareness” into “action.” To
gain a deeper understanding of travelers’
perspectives on sustainable tourism, Trip.
com Group conducted the Sustainable Travel
Consumer Report 2024, surveying 9,867
respondents from 109 countries across
Asia-Pacific, Europe, Middle East and Africa,
North America, and Latin America.

The findings revealed interesting insights :
while over 92% of travelers consider
sustainable tourism options, only 56.9% have
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actually chosen such options. Among those
who did not consider these options, many
expressed confusion about what sustainable
tourism entails, questioned the credibility
of products or programs, and felt that
sustainable tourism did not add value to their
travel experience.

Another crucial factor affecting tourists’
decisions is the “price” of sustainable tourism,
which typically costs more than conventional
tourism.

The survey found that 38.8% of tourists
are unwilling to pay extra for sustainable
travel options. Although 42.5% are willing to
pay more, they have limitations. About 21%
would pay an additional 5% for sustainable
travel options, with willingness decreasing
as the additional cost increases. Regional
comparisons showed that Asia-Pacific travelers
are most likely to pay extra for sustainable
tourism.

Trip.com Group believes these find-
ings clearly indicate the need for travel ser-
vice providers to better educate consumers
about sustainable tourism through more
straightforward communication.

Currently, an increasing number of
travelers prefer to search for information,
recommendations, and sustainable travel
options through online platforms. The survey
revealed that 54.7% of travelers typically
look for such options, and 75.83% expect
to see clearly labeled sustainable travel
options when booking through online travel
providers.

Notably, 72.4% of travelers are interested
in online travel providers and services that
prioritize sustainable travel options.

This data suggests that online travel
providers should increase clear labeling or
marking for sustainable travel options and



provide incentives for choosing sustainable
options to encourage travelers to transform
“awareness” into “action” and promote more
sustainable travel.

Trip.com started the partnership with
Global Sustainable Tourism Council (GSTC)
and has introduced a new feature that
highlights sustainable hotels and accom-
modations certified by a GSTC-Accredited
Certification Body. This ensures customers
that these businesses have been certified
through a transparent and credible verification
process. The Trip.com platform displays
a “Certified Sustainable”
accommodations certified by GSTC-

mark for

Accredited Certification Body, making
it easier for travelers to find and choose
sustainable options.

This feature addition not only responds
to the increasing demand for sustainable
travel options but also incentivizes other
accommodations to join the sustainability
certification program.

The collaboration with GSTC builds
upon Trip.com Group’s sustainability
commitment, which includes providing
low-emission travel solutions and other
initiatives promoting more sustainable travel.

Additionally, the company’s participation
in GSTC’s Market Access Program helps
certified tourism businesses, such as hotels
and accommodations, gain visibility and
access to sustainability—conscious customers,
thereby enhancing their competitive
advantage.

In Thailand, one of Trip.com Group’s
partner hotel chains that focuses on
sustainable tourism and is certified by
GSTC’s Market Access Program is Centara
Hotels & Resorts.

Thirayuth Chirathivat, CEO of
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This data suggests that
online travel providers should
increase clear labeling or
marking for sustainable travel
options and provide incentives
for choosing sustainable
options to encourage
travelers to transform
“awareness” into “action”
and promote more
sustainable travel.

Centara Hotels & Resorts, stated, “Centara
has always prioritized policies and business
operations that consider environmental,
social, and governance aspects. We have
made environmental management principles
central to our operations and guest services
to drive sustainable business and create
long-term benefits for all stakeholders,
including investors, customers, local
communities where our hotels are located,
and future generations.”

These initiatives emphasize that
Trip.com Group recognizes the importance
of sustainable tourism and is ready to be a
driving force in steering the tourism industry
in this direction to preserve natural beauty
for future generations.

As expressed by our executives, “While
we enjoy the natural beauty of our world,
our important duty and responsibility is to
protect and preserve these precious natural
treasures for future generations.” @
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